
 

 

Who we are 

The future is bright for tennis in Canada, and you will be right in the middle of it all at Tennis Canada! A national sport 
organization with a mission to lead the growth of tennis in Canada and a vision to become a world-leading tennis 
nation, Tennis Canada seeks to grow participation across Canada and develop champions on the international stage. 
Tennis Canada also owns and operates the Rogers Cup presented by National Bank tournaments in Toronto and 
Montreal, two of the best-run sporting events in the world which annually bring the globe’s best tennis players to 
Canada. In recent years, Canadian tennis has seen historic achievements, with players reaching Grand Slam finals 
and record high world rankings, and participation and interest on the rise. Join us as we look to build on this exciting 
momentum and produce even greater results. We are a team of innovators, who are passionate about our work and 
pursue excellence together every day.  

What we are looking for 

Digital Manager 

The position holder is responsible for the management of all digital platforms, ensuring the success of our business 

objectives and Digital strategy. This role combines knowledge of the web and digital marketing and business acumen 

to help create content and engage fans and partners. 

 Use data and analysis insights to develop ideas for current and future programs; 

 Produce multiple versions of campaigns for targeting, testing and optimization; 

 Work closely with BI team to create campaigns designed to grow email database; 

 Work closely with Social team to create campaigns designed to grow social media following and reach; 

 Consult with partners and internal business units on content creation to keep messaging consistent and 
optimized; 

 Work with Marketing, Digital Agency and Digital Committee to produce creative assets for email and other 
digital campaigns as needed; 

 Manage timelines for content delivery and distribution; 

 Develop documentation on digital creative best practices, to include industry trends, competitive analysis 
and testing results, for the league and clubs; 

 Perform competitor analysis to stay apprised of industry efforts; 

 Stay current on industry trends and provide relevant insights to organization. 
 

Who you are  

 Degree or Diploma in business, digital marketing, journalism, communications or public relations; 

 5 to 8 years of experience working in a related field; 

 Experience within the sports industry; 

 Expertise in content marketing process, tools and the digital environment; 

 Experience executing and optimizing a digital content strategy and content marketing; 

 Experience managing websites and digital campaigns; 

 Strong organizational skills to handle multiple projects, to coordinate information and materials from multiple 

sources and to manage workflow within a team; 

 Strong time management skills to consistently meet deadlines; 

 Experience with digital multi-media content creation; 

 Excellent written and verbal communications skills; 

 Ability to work independently and to exercise judgment; 



 

 

 Discretion, diplomacy and tact in dealing with stakeholders; 

 Excellent negotiation and relationship building and people management skills. 

What’s in it for you 

 Be part of a dynamic organization that makes a difference across Canada; 

 Get in the game! Join the Rogers Cup team; 

 Be part of an innovative, vibrant and passionate team; 

 Join the organization that sets the standard and always strives for excellence. 

Interested?  

Send us your resume at resumes@tenniscanada.com  

 


